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The lecture on Target Audience and Buyer Personas underscored four essential
components in pinpointing a target audience: who, where, why, and how (Czerny, 2024). While
tracking purchase data would ideally provide comprehensive insights into customer
demographics, this information is inaccessible for free. Therefore, I'll draw insights from website
analytics data from Similar Web and other available sources. Although this data offers valuable
insights on reaching customers (such as through paid ads), it lacks precision in identifying the
exact demographics of individuals making purchases from Clean Eatz Kitchen. Nonetheless,
based on data acquired from Similar Web and other sources, | can infer details about my

primary demographics.

The WHO

The website's visitor demographics reveal a predominant age group between 25 and 44,
with a notable portion falling within the 25-34 range. Gender distribution leans slightly towards
females, constituting 57.71% of visitors compared to 42.29% males. The target audience likely
consists of busy professionals and people interested in weight loss/fitness. Their interests span
health and fitness, social networking, reference materials, online shopping, and dining options
(SimilarWeb Identity, n.d.). These consumers are seeking convenient and nutritious meal

solutions to accommodate their hectic lifestyles.

The WHERE

The geographic distribution of Clean Eatz Kitchen's customers was not sufficiently
detailed on Similar Web, prompting me to seek more accurate data using Google Trends. While
this data only pertains to search results rather than actual purchase history, it still provides
valuable insights. Given that Clean Eatz Kitchen is headquartered in Wilmington, North
Carolina, it's understandable that North Carolina ranks as the top popularity state, followed by

Alabama, Kentucky, Missouri, and South Carolina (Google Trends-Explore, n.d.). Excluding



North Carolina, it's plausible to infer that individuals searching for this query may have a
relatively smaller disposable income compared to residents of other states. Considering Clean
Eatz Kitchen's reputation for offering affordable prices, it's logical that these economically
modest states exhibit interest in the brand. This suggests that the target audience may

predominantly comprise individuals from the lower-middle to middle-class demographic.
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The WHY

To understand why customers choose Clean Eatz Kitchen, | analyzed user comments
and reviews on the company's Facebook page. While | couldn't use the social media monitoring
tool Awario due to my lack of social media accounts, | gathered valuable feedback from
Facebook. These insights revealed that individuals opt for Clean Eatz Kitchen for various
reasons, with convenience being a significant factor. Particularly, those with demanding
schedules or professions, such as nursing or fitness training, appreciate the time-saving aspect
of having nutritious meals readily available. Singles also find it advantageous due to the ease of
managing meals without the hassle of cooking for one. Clean Eatz Kitchen's flexibility, lack of
subscription requirements, and option to order in bulk for free shipping appeal to those seeking

budget-friendly and hassle-free meal solutions.



Customers also value the consistency in quality and taste across orders, which sets

Clean Eatz Kitchen apart from local competitors, fostering reliability and satisfaction. The
positive impact on health and weight loss goals is emphasized, highlighting the effectiveness of
Clean Eatz Kitchen's meal plans in supporting customers' fitness journeys. Overall, these
insights highlight the importance of convenience, affordability, quality, and health benefits in
driving customer satisfaction and loyalty towards Clean Eatz Kitchen.

My husband and | have been ordering meals from Cleankatz Kitchen for close to two years

now and they are awesome! | don't think I've ever had anything | didn't like. They are healthy,

taste fresh and are very affordable. Nice variety as well. We both work full-time so the last

thing we want to do when we come home is cook and these work perfectly for us since it's
just the two of us. Would highly recommend!

(Facebook, n.d.)

The HOW

Customers make purchases to fulfill specific needs or desires, but the significance they
attach to meeting those needs with a particular product varies depending on several factors.
When considering purchasing from Clean Eatz Kitchen, individuals evaluate several aspects.
They assess how well Clean Eatz Kitchen meals cater to their needs and preferences,
considering factors such as the quality, convenience, and affordability of the meals. Their
decision-making process is influenced by the availability of information about the meals. Clean
Eatz Kitchen provides nutritional information, product descriptions, and customer reviews for
each meal online. However, the absence of a full ingredients list may deter some consumers.
Nonetheless, customer testimonials featured on the website offer insights into how Clean Eatz

Meals have aided individuals in weight loss or achieving their fitness goals.

In summary, Clean Eatz Kitchen's target audience primarily consists of health-conscious

individuals, particularly women aged 25 to 34. These individuals lead busy lifestyles, often



working in various professions, including healthcare, fitness training, or other demanding fields.
Their interests span health, fithess, and online shopping, reflecting a desire for products that
support their wellness goals. Geographically, the audience is diverse, with a focus on regions
with relatively lower disposable incomes, suggesting an appeal to the lower-middle to middle-
class demographic. They value convenience, affordability, and quality in their meal choices.
Many of them are singles or couples, seeking hassle-free meal solutions without the need for
extensive cooking or meal prep. Purchase barriers for this audience may include budget and
time constraints. However, Clean Eatz Kitchen addresses these barriers by offering competitive
pricing, flexible ordering options, and nutritious meal options, thereby fulfilling both immediate

and future needs for its customers.



Persona inspired by “The Ten Behavior Questions” for creating a customer avatar.

(Larsson, 2021)

m WILMINGTON

HEALTH

Jill Thompson

Licensed Practical Nurse (LPN)

Age: 28 years

Location: Wilmington, NC

GCender: Female

Marital status: Married

Education: Bachelor's
degree in Nursing

Occupation: Licensed Practical
Nurse (LPN)

Salary: $53,000

Children: None

PERSONALITY & LIFESTYLE

Jill is dedicated and compassionate, both
in her professional role as a nurse and in
her personal life. She leads a busy lifestyle,
balancing her demanding career with her
commitment to maintaining a healthy
lifestyle. She enjoys spending quality time
with her husband and dog. When
spending time outdoors, she prefers to be
at the beach. When spending time inside,
she enjoys streaming her favorite shows.
She also loves staying connected with
friends and family on social media.

GOALS

e Lose weight and maintain a healthy
lifestyle through diet and regular
exercise.

« Plans to have children.

e Purchase a house.
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PURCHASE BARRIERS

Budget Constraints: Jill conscientiously
manages her finances to accommodate
future life milestones such as starting a
family and purchasing a home. She
seeks cost-effective options that offer
quality and value, ensuring her
spending aligns with her aspirations for
financial stability and security.

Time Constraints: Jill's demanding
work schedule limits her time for leisure
activities such as shopping online. She
seeks efficient and user-friendly
shopping experiences that minimize
time spent on research and decision-
making.

CLEAN EATZ FULFILLMENT

Convenient Meal Solutions: Clean Eatz
Kitchen offers convenient, ready-to-eat
meal delivery services that align with
Jill's busy lifestyle as a nurse. These
single-serving meals are great for taking
to work, allowing her to enjoy nutritious
meals without the hassle of meal
preparation or cleanup.

Supports Healthy Lifestyle: Clean Eatz
Kitchen promotes healthy eating and
wellness through its menu offerings,
providing Jill with nutritious meal
options that support her health and
wellness goals.
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